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55, 1 thousand purchases at Web Summit 2019 +8,3% in number of operations compared to Web Summit 2018

13,8€ average daily consumption

Cards of 105 nationalities purchased at the venue

+3 1, 1% in number of foreign operations compared to Web Summit 2018

TOP sectors of activity

Peak time in number of transactions: 1:25 pm (6/11)
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The length of stay in Lisbon of foreigners
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Consumption at the Web Summit venue: The analysis considers electronic purchases made at the Web Summit venue for the period of November 5-7, 2019; the operations that took place on November 4th are not considered in the
analysis. Purchases and cash operations at Lisbon District: The analysis considers the period of November 2-7 (until 8 pm), 2019 (the Saturday prior to the Web Summit until the last day of the event) and the same period of 2018,
November 3-8, until 8 pm. The operations consider electronic purchases and withdrawals. The analysis is based on card activity at MULTIBANCO Network. The data regarding foreigners refers to the country where the card was issued.



