
AVERAGE TICKET
PORTUGAL – NOVEMBER 25TH

VALUE OF PURCHASES
BLACK FRIDAY’s value of purchases (in euros) was 1,35x 
higher than November’s 2022, vs. 1,5x in 2021.

E-COMMERCE 
WEIGHT

Weight (in eur) 
of online 
purchases over 
the total 
purchases on 
BLACK FRIDAY

MB WAY
Variation (base 1 = 2019) in the no. of MB WAY’s physical and online purchases on BLACK FRIDAY

THE FASHION & 
ACCESSORIES 
SEGMENT WAS THE 
MAIN FOCUS OF 
CONSUMPTION ON
BLACK FRIDAY
Segments with
the highest growth in 
number of purchases on 
BLACK FRIDAY compared to 
the daily November’s 
average

BLACK FRIDAY 
IN PORTUGAL

Variation in value of 
total purchases on 
BLACK FRIDAY 
compared to 
November’s daily 
average, by district

40,4€
1,35x

BLACK 
FRIDAY
2022

17,3 5,9
2022 2022

1

18%
2021

BLACK FRIDAY: 2022 – Nov 25th / 2021 – Nov 26th / 2020 – Nov 27th / 2019 – Nov 29th. BLACK WEEK: 2022 – Nov 21 to 28th / 2021 – Nov 22 to 29th. The Daily Average of the number and amount of payments in November considers the days prior to BLACK FRIDAY. Total purchases considers physical and online payments. Physical payments with Portuguese cards on the 
MULTIBANCO network and online payments with Portuguese cards (card payments and MB WAY) are considered. Physical payments by district are calculated based on the address of the respective POS, and online payments by are calculated based on the municipality of origin of the bank card. – More info at WWW.SIBSANALYTICS.COM
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> 1,4
]1 ,35– 1.4]
]1,3 – 1,35]
<= 1,3

Fashion & 
accessories

2,6x
2,1x

Beauty Products, 
Cosmetics and Perfumes

1,6x
Sports Equipment and

Recreational Materials

1,5x

1,5x
Games, Toys and 
Childcare Goods

Decoration and
Household Goods

1,5x 2021
BLACK FRIDAY

42,7€
2021

-5,4%

CONSUMPTION ON BLACK FRIDAY
Variation (in euros) of physical and online purchases

BLACK FRIDAY

BLACK WEEK

TOTAL PURCHASES PHISICAL PURCHASES ONLINE PURCHASES

+7% +6% +10%

+12%
+24%

+9%

20222021

20222021

PHISICAL PURCHASES ONLINE PURCHASES

TOTAL PURCHASES PHISICAL PURCHASES ONLINE PURCHASES


