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B L AC K
FRIDAY

28th November 2025

Online

Purchases

+138% +56%

+65% +24%

Physical 

Purchases

G r o w t h  i n  p u r c h a s e  v a l u e  v s  N o v  2 0 2 5

E-COMMERCE WEIGHT

SECTORS
S e g m e n t s  w i t h  h i g h e s t  g r o w t h  


i n  n u m b e r  o f  p u r c h a s e s  v s  N o v.  2 0 2 5

SALE

2025
D e s p i t e  d i s c o u n t s  t h r o u g h o u t  t h e  w e e k ,  i t  w a s  o n  Fr i d a y  

t h a t  t h e  P o r t u g u e s e  t o o k  a d v a n t a g e  o f  t h e  p r o m o t i o n s

SALE
SALE
SALE
SALE
SALE
SALE

Beauty Products, 

Cosmetics & 


Perfumes

+140%
Black Friday 2025

Culture and 
Entertainment

+57%
Black Friday 2025

B L AC K  F R I DAY:  2 02 5  –  N ov  2 8 t h  /  2 024  –  N ov  2 9 t h .  B L AC K  W E E K :  2 02 5  –  N ov  24 t h  to  3 0 t h   /  2 024  –  N ov  2 5 t h  N ove m b e r  to  1 st  d e c e m b e r.  T h e  Da i l y  

Ave ra g e  of  t h e  n u m b e r  a n d  a m o u nt  of  p ay m e nt s  i n  N ove m b e r  c o n s i d e r s  t h e  d ays  p r i o r  to  B L AC K  W E E K .  Tot a l  p u rc h a s e s  c o n s i d e r s  p hys i c a l  a n d  o n l i n e  

p ay m e nt s . 
 P hys i c a l  p ay m e nt s  w i t h  Po r t u g u e s e  c a rd s  o n  t h e  M U LT I B A N C O  n et wo r k  a n d  o n l i n e  p ay m e nt s  w i t h  Po r t u g u e s e  c a rd s  (c a rd  p ay m e nt s  a n d  

M B  WAY )  a re  c o n s i d e re d .  M o re  i nfo  at  W W W.S I B SA N A LY T I C S.C O M

Growth in value

+38% +79%

vs Black Week vs Nov. 2025

Average ticket

41€

2025

+4€ 
vs Black week

+8€ 
vs Nov. 2025

Black Friday Black Week
G r o w t h  i n  v a l u e  v s  N o v  2 0 2 5

Physical 

Purchases

+64% +25%

Total 

Purchases

€

+79%

€

+30%

Online

Purchases

+126% +46%

Average 
Ticket

54€

Average 
Ticket

47€

1  i n  3  o n l i n e  p u r c h a s e s  m a d e  
w i t h  M B  WAY

Fashion &

Accessories

+184%
Black Friday 2025

Recreational and 
Sports Materials

+141%
Black Friday 2025

Black Friday consumers
C o n s u m e r  p r o fi l e  i n  ke y  s e c t o r s

Th e  S h o ote r
B o u g h t  w h a t  w a s  l o o k i n g  

f o r  a t  a  l o w e r  p r i c e

1  p u rc h a s e

c o r re s p o n d s  to  
65%  of  t h e  c a rd s

Ave ra g e  t i c ket :  5 8€

Th e  Mo d e rate
U s e d  t h e  d i s c o u n t s  i n  a  

c o n t r o l l e d  m a n n e r

2  to  3  p u rc h a s e s

corresponds to 
2 8% of the c ards

Ave ra g e  t i c ket :  51€

Th e  Ma rat h o n e r
Wo n  t h e  r a c e  f o r  t h e  d e a l s

4  o r  m o re  p u rc h a s e s

corresponds to 7 % 
of the c ards

Ave ra g e  t i c ket :  46€

2025

30%
P u r c h a s e  v a l u e

1 in 4 purchases this 
Black Friday made online


