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Sectors with the highest growth in number of
purchases compared to the year's monthly average
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The Christmas season considers the days from December 1st to 24th. The analysis considers purchases in physical stores on the MULTIBANCO network and online
payments with Portuguese cards, including payments with MB WAY. The monthly average for 2025 considers the months of January to November 2025. The peak of
transactions considers final transactions processed by SIBS made in Portugal and by Portuguese citizens abroad. In the consumption frequency analysis,
Portuguese cards parked at SIBS and the sectors 'Home Decor and Goods', 'Beauty Products, Cosmetics and Perfumes’, 'Fashion’, 'Games, Toys and Other Goods for
Children and Babies', 'Non-Specialized Retail Trade', 'Culture, Entertainment and Equipment’, 'Recreational and Sporting Goods' were considered. Learn more at
www.sibsanalytics.com.
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